


1.1  Methodology

The method used for collecting data is

qualitative.

I started with secondary research by

understanding the need for the podcast

and how I could effectively use the

platform to help the brand. Then

competition research to understand the

competitors’ strengths and weaknesses

compared to your own and find a gap in

the market. 

Study current trends to get an idea of

what’s happening in the market. 

The brand analysis and study thoroughly to

understand the target consumer, tone of

voice, brand identity, and brand Prizm,

Which will help convert this info into a

visual language for the brand.

W H AT  I S  A N  B R A N D  I L LU ST R A TI O N

I M POR T A NC E O F  BR A N D  I LLU S T RATI O N 

Brand illustration is the use of illustration to

add depth, character and feeling to a

company’s brand. Used with care, it can be

incredibly powerful.

Brand illustration is the use of illustration to add

depth, character, and feeling to a company’s

brand. Its use is emerging as a vital part of the

user experience — as illustration can help

express the brand directly into a product.

Over the past few years, illustration is

increasingly being used to express brand value —

especially on websites for disruptor brands,

young startups, or innovative tech companies.

1.2  Background Study & Research

BAn image can communicate what copy and

typography often can’t — and can set out a

mood, tone-to-voice, target audience, and

attitude in a succinct visual. The power

illustration has to capture this is being

increasingly recognized — and harnessed — by

big brands.



 B RA N D I LLUST R AT IO N SY STEM

A brand illustration system is a collection of

images with a cohesive mood and style that

clarifies a brand’s promise, often with a nod to

human experience (humor, hope, irony, etc.).

It’s important to note that, unless there is a

specific strategy stating otherwise, illustration

should be a complementary part of the overall

framework of a brand.

If a brand’s message and visual identity is

structured and serious, an illustration system that

is loose and playful may cause confusion,

especially if there is no clear intent behind the

style choice.

W HY IS  A  BR A ND  ILLU STRA TI ON SY STEM  U S EF U L ?

Illustration has the ability to reimagine reality in a way

that is familiar yet delightfully uncommon, which makes

it particularly useful when an idea is difficult to explain.

It’s a powerful way to cut through distractions and

relate complex emotions quickly. But why design a

system of brand illustrations? Why not create individual

images as needed, each with its own distinct style?

The first answer is language. An illustration system is a

way to enrich a brand’s visual language and say more

nuanced things that a logo, color scheme, typeface, or

even words cannot convey alone.

The second answer is consistency. Consistent branding

(i.e., promise making) creates expectations for a

business to meet, and people reward met expectations

with loyalty.

A brand illustration system gives a business the ability

to unfold its brand story with consistency on multiple

platforms (web, print, social, etc).

https://www.toptal.com/designers/illustration


BRAND RESEARCH

E v e n  o u r  n a m e  ' V e d a n t u '  b e a r s
t e s t i m o n y  t o  o u r  p u r p o s e .
Ve d a  =  ' K n o w l e d g e '  a n d  Ta n tu =
' N e t w o r k ' .
A  k n o w l e d g e  n e t w o r k  w h e r e  a n y
s t u d e n t  c a n  t a p  i n t o  a  t e a c h e r
d i r e c t l y  a n d  l e a r n i n g  c a n  h a p p e n  i n  a
p e r s o n a l i z e d  w a y ,  a n y t i m e - a n y w h e r e .

# E 8 6 3 2 F

# 9 7 9 3 9 2



Short animated videos

Daily live classes

Unlimited doubt solving

V a lu e  propo sit i o n

Through social media ( Twitter, Facebook, Instagram)

Website

News

conferences

C o mm u nica t io n

Informative

Formal

Respectful

Matter of Fact

“Live Online Tutoring”.

T on e  of  vo ic e Tag l ine

Co lors

T yp og raph y

Poppins

Style - Regular

Trade gothic

Style - Regular

# E 8 6 3 2 F

# 0 0 0 0 0 0



TARGET MARKET

Ge ograph ic

B ehavior a l

D emograph ic

Paren ts St u d e n ts

p sycho gr aphic

Family status - Upper middle

class

Global
Global

Full attention of teacher

Tuition as per pace of understanding

Tech, savvy

Full attention of teacher

Tuition as per pace of understanding

Tech, savvy

Safety of child

Saves travelling

Saves time

Age group : 11-19 years



BRAND PERSONLITY

Personable & friend

Spontaneous, High energy 

Modern & High-tech

Cutting Edge

Fun

Accessible 

Corporate & professional

Careful thinking & planning

Classic & Traditional

Established

Serious

Exclusive 



B R A ND  HEA RT

Pur p ose 

M iss i on

Vis ion

Va lue s

We are a technology company obsessed with challenging conventional

systems in education by leveraging the power of new-age technologies.

Student is central

Fail fast, learn faster

Commitment to quality education

To ensures a great learning experience for each of its students. Vedantu

focuses on providing quality education with the help of technology.

Vedantu's vision is to transform the teaching and learning experience

through the synergy of superior technology with worthy content and

proficient teachers.



TAGLINE

Live Online Tutoring”.

Samaj Aayega Maza Ayega, 

Maza Ayega Samajh Ayega”



T O N E O F  VO I CE

At tr ib utes

C he e rful

Y o u  s o u n d  e x c i t e d  a n d
o p t i m i s t i c .

W e  t a l k  a n d  g i v e  s o l u t i o n s  i n  a
b r i g h t l y  p l e a s a n t  w a y .

B e  l u k e w a r m ,  w i s h y  w a s h y .
u s e  p a s s i v e  v o i c e .

G i v e  a n s w e r s  i n  a  b o t h e r s o m e
t o n e .  

En th u siast ic  

Fr ie n dly

Do D o n 't

S o u n d  o v e r  f r i e n d l y .
G i v e  a s s u r a n c e ,  l i s t e n ,  a n d  g i v e
g e n u i n e  g u i d a n c e  a n d  a d v i c e .
S h a r e  t h e  e x p e r t i s e  a n d  g o  t h e
e x t r a  m i l e .  



BRAND IDENTITY



BRAND PRIZM
Physique

Relationship

Reflection Self Image

Culture

Personality

Vedantu Orange

Logo

Smart

Driven

Excitement 

GlobalFriend

Achievers 

confident



COMMUNICATION



Basic education iconography

Information Technology

Physics

chemistry

biology

Math

Astronomy

History 

List of subjects for iconography -

 

The idea is to take inspiration from the subjects

taught at Vedantu for the illustration system.

Icons that are easy to understand and fun will

also directly show what Vedantu is all about.

The target of "Vedantu" is middle and high

school students and their parents, a simple

illustration style that directly communicates the

brand value and purpose to both the target

audience and, at the same time, will be a good

fit.

The iconography process started with collecting

inspiration and creating mood boards for all the

subjects.

Process



EDUCATIONAL











INFORMATION TECHNOLOGY





PHYSICS





MATH





ASTRONOMY





BIOLOGY





CHEMISTRY





HISTORY





FINAL ICONOGRAPHY



COLOUR PALETTE 

#70BC43

#1887AE

Primary  color Secondary  Palette

#FFCA22

#4C36FB2

#1FB1FB

#FF0DFD

#993400

#B100FC

#21EA50

Math

Astronomy

Physics

Chemistry

Biology

History

IT



ICONS

















ILLUSTRATION SYSTEM



FINAL ILLUSTRATION







MOCKUPS











SOCIAL MEDIA




