


1.1 Methodology

The method used for collecting data is
qualitative.

| started with secondary research by
understanding the need for the podcast
and how | could effectively use the
platform to help the brand. Then
competition research to understand the
competitors’ strengths and weaknesses
compared to your own and find agap in
the market.

Study current trends to get an idea of
what's happening in the market.

The brand analysis and study thoroughly to
understand the target consumer, tone of
voice, brand identity, and brand Prizm,
Which will help convert this info into a
visual language for the brand.

1.2 Background Study & Research

WHAT IS AN BRAND ILLUSTRATION

Brand illustration is the use of illustration to
add depth, character and feeling to a
company’s brand. Used with care, it can be
incredibly powerful.

IMPORTANCE OF BRAND ILLUSTRATION

Brand illustration is the use of illustration to add
depth, character, and feeling to a company'’s
brand. Its use is emerging as a vital part of the
user experience — as illustration can help
express the brand directly into a product.

Over the past few years, illustration is
increasingly being used to express brand value —
especially on websites for disruptor brands,
young startups, or innovative tech companies.

BAn image can communicate what copy and
typography often can’t — and can set out a
mood, tone-to-voice, target audience, and
attitude in a succinct visual. The power
illustration has to capture this is being
increasingly recognized — and harnessed — by
big brands.



BRAND ILLUSTRATION SYSTEM

A brand illustration system is a collection of
images with a cohesive mood and style that
clarifies a brand’s promise, often with a nod to
human experience (humor, hope, irony, etc.).
It's important to note that, unless there is a
specific strategy stating otherwise, illustration
should be a complementary part of the overall
framework of a brand.

If a brand’s message and visual identity is
structured and serious, an illustration system that
is loose and playful may cause confusion,
especially if there is no clear intent behind the
style choice.

WHY IS A BRAND ILLUSTRATION SYSTEM USEFUL?

[llustration has the ability to reimagine reality in a way
that is Familiar yet delightfully uncommon, which makes
it particularly useful when an idea is difficult to explain.
It's a powerful way to cut through distractions and
relate complex emotions quickly. But why design a
system of brand illustrations? Why not create individual
images as needed, each with its own distinct style?

The first answer is language. An illustration system is a
way to enrich a brand’s visual language and say more
nuanced things that a logo, color scheme, typeface, or
even words cannot convey alone.

The second answer is consistency. Consistent branding
(i.e., promise making) creates expectations for a
business to meet, and people reward met expectations
with loyalty.

A brand illustration system gives a business the ability
to unfold its brand story with consistency on multiple
platfForms (web, print, social, etc).


https://www.toptal.com/designers/illustration

BRAND RESEARCH
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A knowledge network where any |
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directly and learning can happenin a
personalized way, anytime-anywhere.
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Value proposition

Colors
e Short animated videos
e Daily live classes
« Unlimited doubt solving #HEB8632F
#000000
Communication
e Through social media ( Twitter, Facebook, Instagram)
e Website
¢ News
e conferences
Typography
Tone of voice Tagline
"y . " e Poppins
Live Online Tutoring”.
e Informative * Style - Regular
e Formal
e Respectful
e Matter of Fact e Trade gothic

e Style - Regular



TARGET MARKET

Parents

Students

Demographic o Family status - Upper middle e Agegroup:11-19 years
class
. e Global

Geographic e Global

e Full attention of teacher

] e Tuition as per pace of understanding

psychographic

e Tech, savvy

e Full attention of teacher
Behavioral e Safety of child

e Saves travelling
e Saves time

e Tuition as per pace of understanding
e Tech, savvy



BRAND PERSONLITY

Personable & friend

Spontaneous, High energy

Modern & High-tech

Cutting Edge

Fun

Accessible
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Corporate & professional

Careful thinking & planning

Classic & Traditional

Established

Serious

Exclusive



BRAND HEART

Purpose Values

. ) ) e Student is central
We are a technology company obsessed with challenging conventional Fail Fast. | Fast
 Fail fast, learn faster
systems in education by leveraging the power of new-age technologies. ] . .
e Commitment to quality education

Mission

Vision
To ensures a great learning experience for each of its students. Vedantu
focuses on providing quality education with the help of technology.

Vedantu's vision is to transform the teaching and learning experience
through the synergy of superior technology with worthy content and
proficient teachers.



TAGLINE

Live Online Tutoring”.
LIVE ONLINE TUTORING

Samajh Ayega

Samaj Aayega Maza Ayega,

toh Maza Agegﬂ .

LIVE fibaroaslid Ol BSaRE wilh
BOSHET ERGENETE

Maza Ayega Samajh Ayega”

CLASS 1-12 | JEE | MEET




TONE OF VOICE

Attributes Do Don't
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| | brightly pleasant way. ! tone.
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! ! Give assurance, listen, and give !
Friendly | ! genuine guidance and advice. ! Sound over friendly.
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Be lukewarm, wishy washy.
use passive voice.

You sound excited and
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BRAND IDENTITY

What the brand Good values

does for the
consumer

How the buyer
would discribe
the brand

Empowers

Customizable

Trusted
Eduactes

Facts & Symbols

Cheerful

Online present worldwide

Challenges Accessible

Privately owned

Brand Perposition

Creates

. Reliable
community

Indian Brand

Excitement

Smart Achievers

Driven Accessible Simple

Brand personality

Creative
Confident

Accomplished

Supported How the brand

makes the buyer feels

How the brand
makes the buyer look




BRAND PRIZM _
Physique

e Vedantu Orange

e Logo

Relationship

Friend

Reflection

e Smart

e Driven

Personality

e Excitement

Culture
Global

Self Image

Achievers

confident
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Process

List of subjects for iconography -

e Basic education iconography
e Information Technology

e Physics

e chemistry

e biology

e Math

e Astronomy

e History

The idea is to take inspiration from the subjects
taught at Vedantu for the illustration system.
Icons that are easy to understand and fun will
also directly show what Vedantu is all about.
The target of "Vedantu" is middle and high
school students and their parents, a simple
illustration style that directly communicates the
brand value and purpose to both the target
audience and, at the same time, will be a good
fit.

The iconography process started with collecting
inspiration and creating mood boards for all the
subjects.



EDUCATIONAL
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INFORMATION TECHNOLOGY







PHYSICS
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MATH

The Most Common Symbols Used in Mathematics

+ — 7 3

addition subtraction percentage summation

15 = N

o] division square root

X ]

multiplication absolute value
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ASTRONOMY







BIOLOGY

shutterstock.com - 1946407873
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CHEMISTRY

Aldehydes P
0 R—C
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HISTORY
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COLOUR PALETTE

Primary color

#70BC43

#1887AE

Secondary Palette

#FFCA22

#4C36FB2

#1FB1FB

#FFODFD

#B100FC

#993400

#21EAS5O

Math

Astronomy

IT

Chemistry

Physics

History

Biology
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Toll Free: 1800-120-456-456

(Mon-3Sun: 9am - 11pm IST)
bondwithus@vedantu.com

Dear Rohin Sanchez,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
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(Mon-Sun: 9am - 11pm IET)
bondwithuz@vedantu.com

Toll Fres: 1800-120-456-456
edanti, staes o

Dear Robin Sanchez,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zznl delenit augue
duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eumn inure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh

Sincerely,

G’ED o r% -
L .

Amit Kumar
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Toll Free: 1800-120-456-456
91 988-660-2456

(Mon-Sun: 9am - 11pm IST)
bondwithus@vedantu.com










SOCIAL MEDIA
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